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Introduction
Welcome to the North Africa and Levant Region 
Healthcare Sector!
With a population of 217.2 million and a GDP of USD 952.7 billion, the North Africa 

and Levant (NAL) region—Algeria, Egypt, Iraq, Jordan, Lebanon, Morocco, Tunisia, 

and the West Bank—offers U.S. healthcare companies excellent opportunities for 

export and investment. 

The healthcare sector market, valued at nearly USD 30 billion, is one of the most 

dynamic in the region. Increased demand and expenditures in the healthcare 

sector are driven by demographic factors including population growth, increased 

life expectancy, decreased mortality rates, higher literacy, and increased incidence 

of lifestyle and non-communicable diseases. These conditions are leading to 

increasing costs and complexities in healthcare that will require substantial 

investments in modern business functions and information systems. 

Moreover, the current healthcare infrastructure in the region is inadequate. 

Demand for medical equipment for private and public hospitals under 

construction and renovation is expected to increase significantly over the next  

few years.

The Healthcare industry best market prospects include:

• Medical equipment and supplies, including diagnostic and imagery 
equipment 

• Supporting maternal and child health needs 

• Hospital and outpatient clinic design 

• Laboratory equipment 

• Hospital management 

• Cosmetic and plastic surgeries 

• Healthcare management systems, including e-health

Although the NAL region is a price-sensitive market, quality is also an important 

factor and U.S. equipment and products are traditionally well received. U.S. 

companies interested in entering the NAL region markets are advised to contact 

the U.S. Commercial Service offices on the following pages for assistance.
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Algeria
Summary
Against a backdrop of economic growth, the Algerian government’s commitment 

to expand and upgrade medical coverage and healthcare services in Algeria will 

translate into growing commercial opportunities for the pharmaceutical and 

healthcare sectors over the coming decade. The government’s current five-year 

investment plan (2015–19) focuses on diversifying the economy through the 

promotion of industrial development, including the pharmaceutical industry. 

Additionally, the Algerian government is very interested in operational and 

maintenance solutions, especially ones that reduce waste. In line with this broad 

investment plan, the Algerian government recently signed an agreement with 

a U.S. multinational firm to support the modernization of the health system and 

will continue promoting investment opportunities and conducting meetings with 

potential business partners from various countries.

Those interested in the market should be aware that Algeria’s weak intellectual 

property protection, approval delays for patents, and import restrictions, as well as 

the 51/49% investment law, should be factored into any Algerian business plan.

Projections
Pharmaceutical spending was DZD 374.13 billion (USD 4.54 billion) in 2014 and 

DZD 411.62 billion (USD 4.29 billion) in 2015—equivalent to a DZD 10.0 percent 

increase, but a USD 7.6 percent decrease.

Healthcare spending was DZD 1.10 trillion (USD 13.61 billion) in 2014 and DZD 

1.21 trillion (USD 12.62 billion) in 2015—equivalent to a DZD 10.5 percent 

increase, but a USD 7.3 percent decrease.

Statistics (USD)
Capital: Algiers
Population: 38.93 million (2014)
GDP: 238 billion (est. 2015)
GDP/capita: 5,490 (2014)
U.S.–Algeria: 1.52 billion (2015)
Algeria–U.S.: 3.00 billion (2015)

Contact
Jugurtha Rabiab
Commercial Specialist
jugurtha.rabia@trade.com
+213 770 08 22 74

export.gov/algeria
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Algeria

Contact
Jugurtha Rabiab
Commercial Specialist
jugurtha.rabia@trade.com
+213 770 08 22 74

export.gov/algeria

Challenges
Algeria’s licensing of generic pharmaceuticals and lack of clear coordination between the 

Ministry of Health and the Patent and Trademark Office aggravate the uncertain landscape for 

the registration and sale of brand-name consumer goods and health products.

There is an import ban of over 300 pharmaceutical products which are produced in Algeria in 

generic form.

It can be difficult to recruit, manage, and retain employees in Algeria (both skilled and 

unskilled), in spite of unemployment remaining high.

Most Algerians speak French and Arabic and are developing English-language skills.

Companies routinely face delays of weeks to months in clearing goods from Algerian customs.

Opportunities
The proposed construction of 200 public hospitals and private clinics throughout Algeria over 

the next decade will increase demand for medical equipment and supplies, as well as medical 

construction services.

Algerians increasingly turn to private clinics for outpatient care. Opportunities will increase 

for the design and management of such facilities, as well as cutting-edge diagnostics and 

treatment equipment. Cosmetic surgery is not yet common.

Best Prospects
• Medical equipment and supplies, including diagnostic and imagery equipment

• Hospital and outpatient clinic design and construction services

• Operational and maintenance optimization systems/solutions 

• Laboratory equipment

• Low-intensity cosmetic surgery
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Egypt

Statistics (USD)
Capital: Cairo
Population: 90 million
GDP: 286.5 billion (2014)
GDP/capita: 3,050 (2014)
U.S.–Egypt: 3,99 trillion (2015)
Egypt–U.S.: 1.21 trillion (2015)

Contact
Rania Mekhail
Commercial Specialist
rania.mekhail@trade.gov
+202 2797-3487

export.gov/egypt

Summary
Egypt’s healthcare sector is one of the largest in the Middle East. There are a variety 

of investment opportunities as the Egyptian government is actively working to 

expand the healthcare industry, especially relating to medical devices and the 

development of 26 new hospitals. According to Egypt’s Five Year Macroeconomic 

Framework and Strategy (fiscal year 2014–15 through 2018–19), Egypt’s 2015–16 

health budget is EGP 51.6 billion (USD 6.5 billion), which is 6.5 percecnt of the 

national budget. 

The Egyptian government has launched an insurance pilot project in seven 

Upper Egypt governorates. Coverage is provided for all qualified Egyptians. The 

future plan is to roll out coverage to additional regions until there is full national 

coverage. The project also includes the upgrade of a number of hospitals and 

clinics to allow for an adequate level of medical services to all Egyptians.

Consumer healthcare grew by 14 percent in 2014; spending was USD 23.4 billion in 

2012. The World Bank estimates that the average life expectancy for Egyptians has 

increased from 69 to 73 between 2000 and 2009.

Egypt’s Ministry of Health operates 1,300 hospitals—60 percent of hospital beds. 

Universities, the military, and the private sector operate the other 40 percent. 

Challenges
Although economic reforms have developed considerable momentum, red tape 

remains a business impediment. Also, working directly with the government 

bureaucracy is time consuming and the tender announcement process is not 

always transparent.
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Egypt

Contact
Rania Mekhail
Commercial Specialist
rania.mekhail@trade.gov
+202 2797-3487

export.gov/egypt

Opportunities
Egypt’s medical device market is the second-largest in the Middle East. Imports of medical 

devices totaled USD 625 million in 2015, a 9 percent increase from the previous year. Since 

2008, sales in medical devices have increased by 28 percent, at a compound average of 6 

percent per year. 

The steady growth despite the economic downturn is a strong indicator of increased demand. 

Also, 32 percent of the Egyptian population is under age 14, suggesting a need for investment 

in the healthcare industry.

Recent reports indicate that the Egyptian government prefers investing in preventative 

medicine, including medical devices such as x-rays, scanning equipment, and test kits. 

According to the World Bank, less than 5 percent of total investments are allocated toward 

health services. Considering the strong demand and fewer barriers to the market, the medical 

device sector will be ripe for substantial economic growth in the medium term.

Best Prospects
• Diagnostic imaging equipment

• Oncology and high-tech radiological equipment 

• Highly specialized disposables 

• High-tech surgical and medical equipment 

• Software for hospital management/network 

• ICU monitoring equipment 

• Sophisticated laboratory and scientific equipment 

• Mobile clinics 

• Support for maternal and child health needs
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Iraq

Statistics (USD)
Capital: Baghdad
Population: 34.81 million
GDP: 223.5 billion (2014)
GDP/capita: 6,500 (2014)
U.S.–Iraq: 1.79 billion (2015)
Iraq–U.S.: 3.23 billion (2015)

Contact
Dara Saeed, MD
Senior Commercial Specialist
dara.saeed@trade.gov
+9647704431655

export.gov/iraq

Summary
Iraq’s public sector represents about 75 percent of all health facilities, and the 

private sector represents 25 percent. Overall, the primary market segments are 

pharmaceuticals, medical appliances and equipment, laboratory equipment and 

consumables, and hospital management.

Public Sector
According to the constitution, the Iraqi government is responsible for providing 

free health care through public clinics and hospitals to all the people of Iraq. 

Iraq’s Ministry of Health operates KIMADIA (kimadia.iq/en), a government-

owned public company responsible for the importation and distribution of 

all pharmaceuticals, medical appliances, laboratory equipment, laboratory 

consumables, and medical equipment for all public health care facilities in Iraq 

(including the Kurdistan region).

KIMADIA operates under a tender procurement system and most of their tenders 

are advertised on their website. KIMADIA provides detailed information on the 

documentation needed for Ministry of Health registration of foreign companies. 

Although it is not absolutely necessary to have a local agent or representative to 

participate in the tenders, KIMADIA practices tend to favor companies with local 

representatives or who sell through a scientific office.

Private Sector
Local private companies have the right to import and sell pharmaceuticals, 

medical appliance,s and equipment to private clinics and hospitals.
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Iraq

Contact
Dara Saeed, MD
Senior Commercial Specialist
dara.saeed@trade.gov
+9647704431655

export.gov/iraq

For pharmaceuticals and drugs, establishments called Scientific Offices typically represent 

a number of multinational firms. Scientific Offices are, by law, required to be headed by a 

registered pharmacist, and are the only authorized pharmaceutical and drug dealers for private 

pharmacies, hospitals, and clinics. 

Formal controls on importation of medical appliances and equipment are under development. 

Sometimes, dealers without specific qualifications are allowed to deal with medical 

equipment. Used or refurbished equipment is, by law, not allowed to be used in public 

hospitals, but is allowed in private hospitals.

Challenges
Foreign company registration starts at the Ministry of Health Technical Department, and takes 

time and effort. Registration fees vary by market sector. Because the process of registration 

is not easy and needs detailed attention and follow-up, U.S. suppliers should find local 

representation in Iraq; representatives can complete the registration tasks and participate in 

tenders. Having a local partner also increases business opportunities for U.S. firms, allowing 

them to pursue both public and private sector business opportunities. A local partner is 

particularly important when pursuing business opportunities with Iraqi ministries. This 

becomes doubly important in the short-term since nearly all major business opportunities in 

Iraq today are found in public tenders.

When seeking out local representatives, you should ensure that the company has extensive 

knowledge of both the private and public sectors.

Opportunities
KIMADIA tenders appear almost daily and represent good opportunities. It is very important 

that your representative have thorough understanding of your product lines and actively 

pursue participation in Ministry of Health tenders.

U.S. firms’ representatives should also promote products to private practitioners.

Best Prospects
• Technical training in all health care disciplines

• Medical appliances and equipment

• Laboratory equipment and consumables

• Hospital management
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Jordan

Statistics (USD)
Capital: Amman
Population: 6.7 million
GDP: 35.83 billion (2014)
GDP/capita: 5,160 (2014)
U.S.–Jordan: 11.0 billion (2015)
Jordan–U.S.: 1.29 billion (2015)

Contact
Muna Farkouh
Senior Commercial Specialist
muna.farkouh@trade.gov
+962 6 590 6057

export.gov/jordan

Summary
Jordan’s rate of healthcare expenditures is the third highest in the region. Each 

year, Jordan’s 106 hospitals serve Jordan’s population and 250,000 patients from 

neighboring countries. Ten percent of Jordan’s GDP goes toward healthcare.

Jordan is a regional leader in medical tourism. The World Bank ranked Jordan 

the leader in the Arab region and the fifth in the world as a medical tourism hub. 

Medical tourism generates over USD 1 billion in revenues annually. Jordan expects 

to reach 300,000 medical tourists in 2018, bringing revenues of USD 1.5 billion.

The Jordanian medical device market is projected to grow at an above-average 

pace of 9.3 percent per year until 2018, from an estimated USD 243.7 million in 

2013 to USD 380.9 million in 2018. The overall market size and per capita spending 

will remain comparatively small in global terms. Medical tourism is the key driver 

of growth.

Challenges
Medical personnel can be difficult to recruit, manage, and retain in Amman, due to 

salary issues.

Companies routinely face delays in clearing goods with customs, or delays in 

licensing of generic pharmaceuticals with Jordan’s FDA. Also, the Ministry of 

Health has prohibited the importation of used and refurbished medical devices.

Opportunities
The number of new hospitals, both private and public, is expected to grow, as is 

the demand for medical equipment and pharmaceuticals.
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Jordan

Contact
Muna Farkouh
Senior Commercial Specialist
muna.farkouh@trade.gov
+962 6 590 6057

export.gov/jordan

Equipment will be needed for newly-constructed hospitals, and for clinics, and for hospitals 

undergoing renovation. Additionally, there are signs of a shift from older, conventional 

methods to modern treatment methods, and health insurance coverage is expanding.

Best Prospects
Medical field best prospects include:

• Cardiology and 
cardiovascular surgery

• Laparoendoscopic 
surgery

• Kidney transplantation

• Ophthalmology

• Neurosurgery

• Plastic surgery

• Oncology

Other best prospects include:

• E-Health

• Healthcare management systems

• Software modules for specific fields and applications (radiology, imaging, etc.)

• Integrated medical insurance solutions

• Medical devices and equipment

• Customer relations management

• Mobile healthcare applications

• Online medical content providers

• Medical waste disposal

NAL 2016 Healthcare Book-04.indd   9 1/12/2016   1:21:06 PM



U.S. Commercial Service   |   North Africa and Levant10

Lebanon

Statistics (USD)
Capital: Beirut
Population: 4.55 million (2014)
GDP: 54.70 billion (2015)
GDP/capita: 12,000 (2015)
U.S.–Lebanon: 1.15 billion (2015)
Lebanon–U.S.: 1.29 billion (2015)

Contact
Naaman Tayyar
Senior Commercial Specialist
naaman.tayyar@trade.gov
+961-4-544860

export.gov/lebanon

Summary
Healthcare is considered one of Lebanon’s leading sectors. Spending on healthcare 

in Lebanon exceeds USD 4 billion annually. Additionally, Lebanon is the region’s 

leading market for imported pharmaceuticals and is a very attractive market for 

innovative product launches. Moreover, Lebanon serves as a regional hub for 

medical tourists visiting from neighboring countries, and as a business gateway to 

the whole region.

There are over 50 pharmaceutical importers in Lebanon; they are always 

looking for the latest and most advanced healthcare technology. The Lebanese 

pharmaceutical market is valued at over USD 1 billion, with potential growth of 

more than 5 percent each year.

Local pharmaceutical production is weak due to high local costs. As a result, 

imports constitute more than 95 percent of products available in the market. 

Pharmaceutical imports reached USD 1.14 billion in 2014, of which USD 113 

million came from the United States.

Medical equipment imports reached USD 293 million in 2014, of which 67 million 

came from the United States. 

Challenges
There are many challenges facing Lebanon’s pharmaceutical sector. High 

pharmaceutical costs and a weak legal framework create a barrier to new 

drug introduction and new foreign investment. Copycat and counterfeit 

pharmaceuticals are common.
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Lebanon

Contact
Naaman Tayyar
Senior Commercial Specialist
naaman.tayyar@trade.gov
+961-4-544860

export.gov/lebanon

Weak intellectual property rights protection and corruption are major challenges in Lebanon. 

Working directly with the government can be time-consuming and non-transparent.

Opportunities
There are significant healthcare opportunities in Lebanon. U.S. technology has an advantage 

over others in the biotech, high-tech, anti-cancer, and cardiovascular fields. Leading-edge 

U.S.-developed drugs that are not yet manufactured in Europe are typically well-received in 

Lebanon. Demand is growing in the diagnostics and imagery equipment sector, and there 

is great need for hospital and medical office administration software and solutions. There is 

also high demand for cosmetic and plastic surgery equipment, laser corrective eye surgery 

equipment, and panoramic dental radiology equipment.

U.S. healthcare companies have an advantage over other international companies due to their 

reputation for quality.

Best Prospects
• Medical equipment and supplies, including diagnostics and imagery equipment

• Hospital and medical office administration software and solutions

• Cosmetic and plastic surgeries
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Morocco

Statistics (USD)
Capital: Rabat
Population: 33 million
GDP: 110 billion (2014)
GDP/capita: 3,070 (2014)
U.S.–Morocco: 1.373 billion (2015)
Morocco–U.S.: 872 million (2015)

Contact
Halima Berrami
Commercial Specialist
halima.berrami@trade.gov
+212 522 26 45 50 x4186

export.gov/morocco

Summary
Morocco’s healthcare market continues to grow. The government remains the main 

health care provider, and 70 percent of the population goes to public hospitals. 

There are five university hospital centers and six military hospitals that are 

located in large cities including Casablanca, Rabat, Fes, and Marrakech, and King 

Mohammed VI recently launched the construction of a university hospital center in 

Tangier.

In addition to the university hospital centers, there are 2,626 basic health care 

centers and 138 public-sector hospitals (97 general and 37 specialized). The whole 

public health service totals 27,350 beds and 38,000 care professionals. Around 5 

percent of gross domestic product is spent on the public healthcare sector.

The private sector healthcare market is growing rapidly; there are more than 360 

private clinics, 30 dialysis centers, about 100 radiology offices, and a significant 

number of general practitioners. In total, Morocco’s private health sector includes a 

total of 6,156 beds, 10,800 care professionals, and 9,661 specialist doctors.

The healthcare system is comprised of AMO (Mandatory Health Insurance), which 

is divided into La CNSS (private) that reimburses up to 70 percent and La CNOPS 

(public) that reimburses up to 80 percent. Additionally, RAMED provides health 

care system for low-income individuals. A separate health care system that is 

dedicated to the military.

In 2013, the African Development Bank approved a loan of EUR 115 million  

(about USD 123.7 million) to help finance Morocco’s third phase of medical 

coverage reform.
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Morocco

Contact
Halima Berrami
Commercial Specialist
halima.berrami@trade.gov
+212 522 26 45 50 x4186

export.gov/morocco

Challenges
English-speaking companies may encounter a language barrier, as Morocco’s main languages 

are French and Moroccan Arabic.

Morocco is seen as a relatively small market for medical equipment, and Morocco’s regulations 

have been known to hinder trade. Also, some customs procedures are not uniformly applied. 

Bribery, corruption, and requests for payoffs also exist in Morocco. In addition to these barriers, 

Morocco had tariffs placed on some medical equipment imports:

• Free from customs duties if the product is 100 percent made in the country of importation

• 2.5 percent tariff rate if less than 100 percent of the product is made in the country  
of importation

• 10 percent of the custom duties are applied if imported products are then manufactured 
into final goods in Morocco

Opportunities
The medical device market is estimated to be USD 236 million, with USD 181 million of 

imports, and is predicted to grow 7 percent in over the course of 2013–18. Imports supply 

approximately 90 percent of the market.

Public and private sector medical equipment prospects are increasing for U.S. firms. The 

Moroccan government is planning to build four Hospital University Centers by 2018, as well 

as develop emergency and mobile hospital units.  Importation of refurbished equipment is 

allowed for both public and private entities; however, a new law prohibiting the purchase of 

used medical devices and equipment is expected to be implemented in early 2016.

Best Prospects
• Public hospitals and private clinics (about 85 and the 15 percent of demand, respectively)

• Emergency and mobile hospital units

• Disposables and specialty medical devices

• Magnetic-resonance imaging, ultra-sonic scanning, and X-ray equipment

• Emergency aid equipment

• Monitoring and electro-diagnostic equipment

• Computerized tomography equipment

• Information and Communications Technologies (E-medicine, equipment, and software)
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Tunisia

Statistics (USD)
Capital: Tunis
Population: 11 million (2014)
GDP: 49.19 billion (est. 2015) 
GDP/capita: 4,230 (2014)
U.S.–Tunisia: USD 431.8 million (2015)
Tunisia–U.S.: USD 479.7 million (2015)

Contact
Sami Aouadhi
Senior Commercial Specialist
aouadhis@state.gov
+212 522 26 45 50 x4186

export.gov/tunisia

Summary
Tunisia’s healthcare sector is relatively well-developed compared to other 

countries in the region. In 2013, Tunisia’s private and public investments in 

healthcare reached 7.1 percent of the GDP; the sector is still growing, thanks to 

improved health coverage and increased expenditure per capita (USD 300 in 

2013). In the last ten years, the sector’s revenues were multiplied by a factor of 

seven due to continued inflows of non-resident patients from neighboring Libya 

and Algeria, who come to Tunisia for various healthcare services. The number of 

non-resident hospitalizations reached 379,000 in 2013. 

The Ministry of Public Health plans to continue upgrading many hospitals across 

the country, with an estimated budget of USD 66 million in 2016. Three new 

projects were recently unveiled, all scheduled to be completed by 2018: two 

multidisciplinary hospitals in Beja and Gafsa, and one oncology institute in Tunis. 

In addition, approximately 39 private sector projects are currently in progress.

Medical equipment and devices are mainly supplied from Germany, France, the 

United States, Italy, and Japan. Tunisia remains France’s main partner for this sector 

within northwest Africa.

In 2014, the Ministry of Public Health allocated TND 1.4 billion (about USD 750 

million) to buy drugs, with approximately 56 percent allotted for imports. The 

pharmaceutical market is under the monopoly of the Tunisian Central Pharmacy 

(PCT), the only organization that is allowed to purchase and distribute drugs. The 

sector is growing at a steady rate for both foreign and local companies. The local 

pharmaceutical industry’s goal is to help promote innovation, job creation, and 

exports, and to provide the market with quality products at affordable prices.
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Tunisia

Contact
Sami Aouadhi
Senior Commercial Specialist
aouadhis@state.gov
+212 522 26 45 50 x4186

export.gov/tunisia

Challenges
• Inefficient procurement and distribution of pharmaceuticals due to the PCT monopoly

• Pressure on hard currencies reserves, which can push the government to favor locally-
manufactured drugs

• Bureaucracy in awarding market authorization for new drugs

• Need for proper regulation and implementation of high-quality standards

Opportunities
In the near term, the national government wants to make Tunisia a regional healthcare 

services hub. Tunisian hospitals and private clinics offer competitive quality/price ratios on 

medical services for foreign patients, especially ones coming from Europe, Libya, Algeria, 

and sub-Saharan African countries. The Ministry of Public Health’s upcoming hospital and 

oncology institute projects will also further expand the needs for medical and pharmaceutical 

equipment and services in the country.

Several projects are planned for 2016:

• Upgrade 48 primary healthcare centers

• Strengthen the mobile emergency and intensive care services with 6 additional units

• Procure and install magnetic resonance imaging (MRI) equipment and scanners for  
three hospitals

• Create an integrated unit for sclerosis

Best Prospects
• Scanners

• Magnetic resonance imaging (MRI) equipment

• Lithotripsy equipment.

• Disposables and specialty medical devices

• Emergency medical equipment

• Ambulances

• Maintenance services for heavy medical equipment
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West Bank

Statistics (USD)
Population: 4.3 million
GDP: 12.74 billion (2014)
GDP/capita: 3,060 (2014)
U.S.–W. Bank: 0.7 million (2015)
W. Bank–U.S.: USD 10 million (2013)

Contact
Issa Noursi
Commercial Specialist
issa.noursi@trade.gov
+972 2 625 5201

export.gov/westbank

Summary
The Palestinian healthcare sector is small but offers niche opportunities for U.S. 

exporters of medical equipment and supplies. Total annual demand is estimated to 

be USD 50 million, and the market is totally dependent on imports.

There are four pharmaceutical companies that manufacture generic drugs, and 

they cover approximately 40 percent of the market demand.

The sector is heavily supported by international donors, and the Palestinian 

Ministry of Health is in charge of managing the system. 

There are a total of 76 public and private hospitals and 5,108 hospital beds in the 

Palestinian Territories.

Challenges
All new medical products and pharmaceuticals must be registered with the 

Israeli Ministry of Health because all goods coming into the Palestinian Territories 

enter through Israeli ports—a lengthy and expensive process. Also, laboratory 

equipment of dual-use nature must have special permits from Israel before  

getting shipped.

Opportunities
The Palestinian Ministry of Health is establishing a health information system for 

all public hospitals and clinics, with support from USAID. Opportunities exist for 

storing patient records, handling human resources, and managing digital content.
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West Bank

Contact
Issa Noursi
Commercial Specialist
issa.noursi@trade.gov
+972 2 625 5201

export.gov/westbank

Best Prospects
• Medical imaging equipment

• Medical and laboratory disposables

• Surgery equipment

• Orthopedic implants 

• Ophthalmic testing equipment

• E-health services
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Market Intelligence
• Analyze market potential and  

foreign competitors
• Obtain useful information on best prospects, 

financing, laws, and cultural issues
• Conduct background checks on potential buyers 

and distributors

Business Matchmaking
• Connect with pre-screened potential partners
• Promote your product or service to prospective 

buyers at trade events worldwide
• Meet with international industry and 

government decision makers in your  
target market(s)

Trade Counseling
• Develop effective market entry and  

sales strategies
• Understand export documentation requirements 

and import regulations of foreign markets
• Navigate U.S. government export controls, 

compliance, and trade financing options

Commercial Diplomacy
• Overcome trade obstacles to successfully enter 

international markets
• Benefit from coordinated U.S. government  

engagement with foreign governments to 
protect U.S. business interests

• Access U.S. government trade advocacy for your 
foreign government procurement bids

Take Your Next Steps
What Can the U.S. Commercial Service Do for You?
The U.S. Commercial Service (CS) is the export promotion arm of the U.S. 
Department of Commerce’s International Trade Administration. Our global network 
of more than 1400 trade professionals is located throughout the United States 
and in U.S. Embassies and Consulates in more than 75 countries. Whether you are 
looking to make your first international sale or expand to additional markets, we 
offer the expertise you need to connect with lucrative opportunities to increase 
your bottom line.

The U.S. Commercial Service NAL region is managed from Cairo, Egypt and 
maintains a staff of over 20 trade professionals in six offices in Algeria, Egypt, 
Lebanon, Libya, Jordan, and Morocco. Contact one of our team members to help 
grow your exports to this dynamic region; detailed contact information appears at 
the end of this book and at the bottom of each country profile.

Our Services
Our trade specialists work to address issues and trade opportunities, to ensure 
you have the information you need to grow your business. This resource guide is 
just one of the ways we can provide the information you need to set priorities and 
plan for business growth. To learn more about how we can help you, as well as 
information about individual industries, please visit export.gov/industry.
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Take Your Next Steps
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1511-01-05-04

U.S. Commercial Service  
North Africa and Levant Region

Algeria
+213-770-08-2035
kamal.achab@trade.gov

Egypt
+20-2-2797-2340
office.cairo@trade.gov

Jordan
+962-6-590-6632
office.amman@trade.gov

Lebanon
+961-4-544860
naaman.tayyar@trade.gov

Libya
+218-21-3622464
fathi.hamidan@trade.gov

Morocco
+212-522-264-550
office.casablanca@trade.gov

Tunisia
+216-71-107-460
tuniscommercial@state.gov

Twitter
@Export2theME

LinkedIn
Join our Export to the Middle East group at 
http://linkd.in/1gQpiFC

export.gov

January 2016
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